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This report provides a summary of key issues affecting your industry and
measures your performance benchmarked with your peers across the
relevant PR and Advertising Metrics.
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INTRODUCTION



Methodology

Editorial Content  
Capture:(45 radio 

stations,23 TV 
stations,11 print titles)

Quality Control 
Checks(QC): Aligning 

Content to Client Brief

Data Analysis & 
Coding: Applying 

Measurement 
Parameters to the 

Content

Reporting: Sharing 
Findings

Earned media captured from Traditional media platforms 

(Print, Radio and TV) and then filtered based on the sector interest 

areas. 

Further Analysis done to capture specific measures such as:

• Media clips/articles (Total number of hits)

• Share of Ink/voice (Amount of space/airtime)

• Tonality across all media (Sentiment ratings)

• Clip/Article qualities (Prominence)(coverage Conspicuousness)

• Advertising Value Equivalence (Monetary Value)

• The thematic/message



ANALYSIS SUMMARY

Descriptive Intro.

❑ Evaluate unpaid for publicity coverage of Usichukulie Poa Nyumba ni Choo and its associated activities in 

relation to the Corporate Topic Category across Radio, Television and Print.

❑ Highlight key topical issues regarding Usichukulie Poa Nyumba ni Choo and related Corporate mentions/clips 

as reported from the media coverage.

❑ The analysis looks at both Quantitative and Qualitative aspects of the media coverage.

❑ The reporting format of the analysis includes:-

❑ Graphs & Tables

❑ Brief summary notes highlight key factors & insights

❑ A glossary explaining terms used in the analysis is also included



ANALYSIS OBJECTIVE(S)

Benefits to Usichukulie Poa Nyumba ni Choo

❑ Management of information:

❑ Helps reduce the vast amount of information into manageable and meaningful terms.

❑ Trend Analysis:

❑ Provides invaluable data to Innovex in terms of understanding of it’s appearance, 
treatment by the media, and the thematic environment as a whole.

❑ Aids future Planning :

❑ Helps develop goals that are reasonable, measurable, integrated and consensus building.
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Jul- Sep 2019 media overview

Basis: 79 stories across Electronic and Print 

❑ A total of 79 media stories across electronic and print media were captured during the analysis period with regards to the Usichukulie Poa Nyumba Ni 

Choo Campaign pushed.

❑ About  47% of the coverage focused on stories related to Households; Most residents in Shinyanga region had no access to clean toilets. The residents 

were at risk of many hygienic diseases.
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Private Sector/
Development Partners

Government Officials

Miscellaneous

Households

Summary: 79 Stories
Print
14%

Radio
57%

TV
29%



Jul- Sep 2019 media overview: Tonality

❑ 71% of stories were rated Positive across all media.

❑ Households; Over 2000 households in Kasulu,Kigoma were expecting the 
construction of better toilets for each household.

❑ Households : Mikindani residents were reported to use ocean offshore as their 
toilets as Mikindani Municipal warned the move and urges residents to build 
toilets.

❑ Private Sector/Development Partner : Tanzania welcomed Southern African 
Development Community Members in Dar es Salaam, Innovex Campaign still 
enlightens the citizens on improving the toilets quality.

❑ Government Officials : Ministry of Health, Community development, Gender, 
Elderly and Children has released a report that states that more than 6000 
people die yearly due to diseases that are caused by improper disposal of 
human waste (faeces).

❑ Government Officials : Ministry of Health,Community development, Gender, 
Elderly and ChildreN has chose 17 regions   to be funded for sanitation 
strategies and supplying water too.

Basis: 325 stories across Electronic and Print Media  
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Print Media topic distribution
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Basis: 11 stories acros s 
Print.

❑ Households : Kilindi district commissioner gave a 45 day ultimatum 
to the leaders hip of Kibirashi to finish the construction of school 
toilets.

❑ Private Sector / Development Partner: Tanzanian Poet and music 
artiste, Mrisho Mpoto, performed with his fellow artistes during the 
C limax of JAMAFEST 2019.

❑ Households: More than 7,195 hous eholds in Shinyanga region did 
not have proper toilets, with 71,000 people living in thos e homes 
helping thems elves in the bushes, causing an epidemic including 
diarrhea and cholera.

❑ Miscellaneous: Sports  stakeholders in Tanzania should put their 
weight  behind promotion of women soccer, should the country  
wishes  to enjoy more succes s in major tournaments, Tanzania 
Football Federation (TFF)    has said.

Publications

Households
Private Sector/ Development 
Partners

Miscellaneous

Count SOI Count SOI Count SOI

Nipashe 2 74 1 42 - -

Mwananchi 2 37 1 11 - -

Mtanzania 2 53 - - - -

Daily News - - 1 23 - -

The Guardian - - - - 1 66

Tanzanite 1 70 - - - -

Total 7 234 3 76 1 66



Basis: 11 stories across Print.

Print Media; Share of Ink, Tonality & Prominence
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❑ Households : Households without toilet from Bunda are 2,230 which translates to 4 per cent of 
55,702 while those with good toilets are 31,725 giving 57 per cent.

✓ Total article Share of Ink was about 234 Col Cm. 

❑ Miscellaneous : Sports  stakeholders in Tanzania should put their weight  behind promotion of 
women soccer, should the country  wishes  to enjoy more success in major tournaments, 
Tanzania Football Federation (TFF)   has said.

✓ Article Share of Ink was about  66 Col Cm. 

❑ Private Sector / Development Partner: Tanzanian Poet and music artiste, Mrisho Mpoto, 
performed with his fellow artistes during the Climax of JAMAFEST 2019.

✓ Article Share of Ink was about 76 Col cm.



Some Pictorials

USICHUKULIE POA NYUMBA NI CHOO: 

Basis: 11 stories across Print.

Mwananchi
24-Sep-2019

Mwananchi
29-Jul-2019

Page 36

Daily News
29-Sep-2019

Page 17

Mtanzania
05-Sep-2019

Page 3
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Basis: 23 stories across Radio.

TV Media topic distribution
❑ Households: Kasamwa region in Geita has been said to have the least number of toilets 

compared to other regions, the statistical standings are at 44.4% which is below the 
average score.

✓ Share of Voice was 1,543 sec equivalent 25minutes

❑ Private Sector / Development Partners : As the final match of Dondoo cup, 2019 is awaited, 
Nyumba ni choo campaign crew visited Temeke region to have a look at the conditions of 
the toilets in the area.

✓ Share of Voice was 111 sec equivalent to  2 minutes. 

❑ Government Officials : Ministry of Health, Community development, Gender, Elderly and 
Children has released a report that states that more than 6000 people die yearly due to 
diseases that are caused by improper disposal of human waste (faeces).

✓ Share of Voice was 657sec equivalent to  11 minutes

❑ Miscellaneous: Ndondo cup team together with Nyumba ni choo team visit Mansese
Ubungo to enlight people about the importance of good and clean toilets.

✓ Share of Voice was 1,085 sec equivalent to  18 minutes.
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PUBLICATION

Private Sector/ 
Development Partners

Government Officials Households Miscellaneous

Count SOV Count SOV Count SOV Count SOV

Cloud TV 1 111 1 146 4 880 5 691

ITV - - 1 154 2 255 2 134

TVE - - 3 357 1 211 - -

TBC 1 - - - - 1 197 2 260

Total 1 111 5 657 8 1,543 9 1,085
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Radio Media topic distribution
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❑ Households: Caritas Internationalis Tanzania gives builds toilets and gives a tank  
to Chemchem Primary School in a quest to prevent deseases arising from dirty 
environments.

✓ Share of Voice was 2,975 sec equivalent to 50 Minutes

❑ Private Sector / Development Partner : County Representative of Mtwara Region, 
Bikwana, urged all states in across of the region to make it a habit of 
constructing latrines to all schooling facilities in the region, this is to maintain the 
health standards of students in schools.

✓ Share of Voice was 2,441 sec equivalent to 41 minutes.

❑ Government Officials : Tabora Municipal recorded an increase in Sanitation and 
Solid waste collection believed to be influenced by motivating collection from 52 
million to 73 million shillings.

✓ Share of Voice was 663 sec equivalent to 11 minutes.

❑ Miscellaneous: Innovex Tanzania is expected to award a team based on Toilet 
conditions on its region following their partnership in Ndondo Cup competitions.

✓ Share of Voice was 451 sec equivalent to 8 minutes.Basis: 45 stories across Radio.

PUBLICATION
Households Miscellaneous

Government 
Officials

Private Sector/ 
Development Partners

Count SOV Count SOV Count SOV Count SOV

Clouds FM 4 727 10 2036 - - 1 78

Radio Kwizera 5 561 - - 2 301 1 69

RFA Fm 6 817 - - - - 1 137

CG FM 4 683 - - 2 152 - -

E FM - - - - 2 130 - -

Radio 5 1 86 1 405 - - - -

Jembe FM - - - - 1 80 - -

Magic FM - - - - - - 1 90

Mashujaa FM 1 42 - - - - - -

Radio One 1 59 - - - - - -

TBC Fm - - - - - - 1 77

Total 22 2975 11 2441 7 663 5 451



Appendix

Glossary of Terms



Frequency – The number of times an issue was reported within the specific media category.

Prominence – Visibility rating based on inclusion of  the company/brand association within the headline, picture and 

relevancy of the overall story to the company/brand association 

•Excellent – Content has a relevant story with pictorials/footage/sound byte and headline mention

•Good – Story lacks relevant Pictorial/footage but still includes a headline mention

•Average - Story lacks relevant Pictorial/footage and also lacks a headline mention, but the relevant content is 

within the first 20% of the story content 

•Poor - Story lacks relevant Pictorial/footage and also lacks a headline mention, but the relevant content is within 

the last 20% of the story content 

Tonality – Ratings are considered as Negative, Neutral and Positive. Negative ratings indicate the content had attributes 

that were counter value to the entity, while Neutral content is that which had a balanced outlook on the issues covered. 

Positive content is that which added value to the entities positioning

Analysis Descriptions
APPENDIX






