
Online Media Report |Ortus

Quarter 4 (October - December) 2020

Prepared for: Innovex Tanzania

© 2020 Ortus



Contents

01 Mentions Volume

02 Reach

03 Engagement

04 Influence

05 Sentiment

06 Conclusion



Mentions Volume By Media Type

 Instagram and Twitter had the largest share of online 

mentions for quarter4, 2020. They were the main 

platforms for pushing Nyumba Ni Choo Campaign 

during this period. Facebook, Web and YouTube 

followed with the least share of mentions.
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Mentions Trend: Per Month

 Nyumba Ni Choo accumulated more mentions in Dec 

compared to other months.  During this period they 

were celebrating “The World Toilet Week”. 
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Mentions Trend By Source
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Reach

 Instagram had more mentions, engagement levels 

and reach of internet users for quarter 4, 2020.

Reach VS Engagement

Reach Engagement

Instagram 15.1M 58,257

Facebook 8.4M 27,408

Twitter 6.4M 3,272

YouTube 2.3K 546

Web 1K 47
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Reach (Nyumba Ni Choo)

 Instagram had more mentions, engagement levels 

and reach of internet users for quarter 4, 2020.

Reach VS Engagement

Reach Engagement

Instagram 15.1M 55791

Facebook 7.9M 26216

Twitter 6.4M 3264

YouTube 2.2K 344

Web 0.1K 0
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Reach By # (Nyumba Ni Choo)

 #Usichukulie Poa, Nyumba ni choo had the 

highest reach 0f 22.4M followed by #Mikono Safi, 

Tanzania Salama which had 3.3M for quarter 4 

2020. 
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Engagement

 Overall online engagement level went up from 

October to December.

 December had the highest share of online 

engagements during quarter 4, it had 57% share of 

all conversations monitored.
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Engagement

 Instagram had more engagement compared to other platforms, the site had 64% 

engagement, followed by Facebook, Twitter, YouTube and Web 31%, 4%, 1%, 0% each, 

respectively.

 Overall all Platforms reached 30,040,416 profiles.

Count, Reach V/S Engagement

Platform Count Reach Engagement

Facebook 153 8,434,665 27,408

Instagram 211 15,185,502 55,791

Twitter 177 6,416,765 3,272

Web 34 1,093 47

Youtube 15 2,391 542

Grand Total 590 30,040,416 87,060



Top Influencers Source

Top Influencers by No. of Mentions

nyumbanichoo 250

ITV Tanzania 83

East Africa TV 70

WaterAidTZ 40

Cloudsfmtz 35

Mrisho Mpoto 18

elimu_ya_afya 9

tanzaniatoday.info 7

sanitationtz 5

airworldservice.org 3

Top Influencers by Source

Facebook Instagram Twitter Web YouTube

nyumbanichoo 64 nyumbanichoo 88 nyumbanichoo 93 tanzaniatoday.info 7 nyumbanichoo 5

ITV Tanzania 35 Cloudsfmtz 35 ITV Tanzania 18 airworldservice.org 3 Mwamba Five 3

East Africa TV 30 ITV Tanzania 30 East Africa TV 18 dodomanewz.blogstpot 3 Azam TV 2

Mrisho Mpoto 10 East Africa TV 22 WaterAidTZ 18 dailynews.co.tz 2 MichuziTV 1

WaterAidTZ 5 WaterAidTZ 17 sanitationtz 5 globalpublishers.co.tz 2 MOHAB TV ONLINE 1

Global Publishers 2 elimu_ya_afya 9 AnyitikePM 2 habarileo.co.tz 2 Mwananchi Digital 1

mwananchi 2 Mrisho Mpoto 7 earadiofm 2 mtaakwamtaa.co.tz 2 Official Laxcy 1

Azam TV 1 officialshilole 2 JohnMbundi 2 muungwana.co.tz 2 SAYUNI MEDIA 1

Femina Hip 1 wizarayaafya 1 jokateM 2 africa-press.com 1

HakiElimu 1 MustaphaBurhani 2 allafrica 1



Top Influencers By Reach

Top Influencers by Reach

Twitter Instagram Facebook YouTube Web

East Africa TV 5200800 ITV Tanzania 13050000 ITV Tanzania 4196762 nyumbanichoo 1225 muungwana.co.tz 319

ITV Tanzania 486000 Cloudsfmtz 1015744 East Africa TV 3392118 MichuziTV 835 udakuspecially.com 255

nyumbanichoo 392299 officialshilole 690000 Mrisho Mpoto 393367 Official Laxcy 116 tanzaniatoday.info 196

earadiofm 255659 nyumbanichoo 215180 JamiiForums 173937 Mwamba Five 96 globalpublishers.co.tz 125

WaterAidTZ 39764 East Africa TV 143104 nyumbanichoo 151200 Mwananchi Digital 67 dailynews.co.tz 85

jokateM 10318 elimu_ya_afya 32787 Azam TV 51702 Azam TV 51 mtanzania.co.tz 60

AnyitikePM 5697 WaterAidTZ 21063
Radio Maria 
Tanzania

32590 SAYUNI MEDIA 1 habarileo.co.tz 49

Brenda United❤ 5159 Mrisho Mpoto 15078
Global 
Publishers

20005 mtaakwamtaa.co.tz 4

kwezilukas 5159 wizarayaafya 2546 HakiElimu 16526 digitalawards.co.tz 0

LeonardChacha 5159 mwananchi 3060

Tichasteph 5159 Femina Hip 1868

WaterAidEA 5159 WaterAidTZ 1530

BURHANI M MUSTAPHA 
(Mwagalazi)

272

godfrey abely 153

Isaga Owden Emmanuel 5

Big Market Tanzania 3



Top Influencers By Sentiment
Top Influencers by Sentiment

Positive Neutral

nyumbanichoo 239 nyumbanichoo 11

ITV Tanzania 76 ITV Tanzania 7

East Africa TV 66 East Africa TV 4

WaterAidTZ 36 WaterAidTZ 4

Cloudsfmtz 34 Cloudsfmtz 1

Mrisho Mpoto 18 tanzaniatoday.info 1

elimu_ya_afya 9 globalpublishers.co.tz 1

tanzaniatoday.info 6 habarileo.co.tz 1

sanitationtz 5 muungwana.co.tz 1

airworldservice.org 3 LeonardChacha 1

Azam TV 3 matukiodaimamedia.co.tz 1

dodomanewz.blogstpot 3

Mwamba Five 3

AnyitikePM 2

dailynews.co.tz 2

earadiofm 2

Global Publishers 2

JohnMbundi 2

jokateM 2

mtaakwamtaa.co.tz 2

MustaphaBurhani 2

mwananchi 2

officialshilole 2

WaterAidEA 2

globalpublishers.co.tz 1

habarileo.co.tz 1

muungwana.co.tz 1



Sentiments

 Nyumba Ni Choo accumulated 94% share of positive online coverage in quarter 4, 2020. This was due to the World Toilet Week and 

Usichukulie Poa Unategemewa Campaigns.
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Language

 About 96% of mentions were in Swahili Language while 4% were in English during the quarter.
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Sample of Social Media Snapshots



Sample of Online Snapshots



Annex

To find the data used in this report, kindly click the link below:-
https://drive.google.com/file/d/1HG1WYNMVQPaZdFhenJ0P5r7ArYf8c9Sw/view?usp=sharing

https://drive.google.com/file/d/1HG1WYNMVQPaZdFhenJ0P5r7ArYf8c9Sw/view?usp=sharing
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