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Mentions Volume By Media Type

❖ Twitter and Instagram had the largest share of online 

mentions for quarter2, 2020. They were the main 

platforms for pushing Nyumba Ni Choo Campaign 

during this period. Facebook, YouTube and 

Web(Blogs) followed with the least share of mentions.
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Mentions Trend: Month on Month

❖ Nyumba Ni Choo accumulated more mentions in May 

compared to other months.  During this period  the 

“Clean Hands, Safe Tanzania campaign was launched 

in various regions.
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Mentions Trend By Source
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Reach

❖ Twitter had more mentions, engagement levels 

and reach of internet users for quarter 2, 2020.

Reach VS Engagement

Reach Engagement

Twitter 7.4M 225

Web 6.5M 260

Facebook 4.8M 165

Instagram 2.9M 38

YouTube 8.5K 116
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Reach (Nyumba Ni Choo)

❖ Twitter had more mentions, engagement levels 

and reach of internet users for quarter 2, 2020.

Reach VS Engagement

Reach Engagement

Twitter 6.2M 165

Facebook 4.8M 63

Web 3.4M 4

Instagram 2.0M 94

YouTube 7.2K 6
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Engagement

❖ Overall online engagement level went up from April 

to June.

❖ May had the highest share of online engagements 

during the quarte, it had 34.8% share of all 

conversations monitored.
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Top Influencers Source
Top Influencers by No. of Mentions

NyumbaNiChoo 234

wsscctz 62

MajiSafiGroup 29

WaterAid Tanzania 23

voiceofbongo 20

mrishompoto 14

wizara_afyatz 11

Tanfootball 7

earadiofm 7

fredynjeje 6

Top Influencers by Source

Twitter Instagram Facebook Web YouTube

NyumbaNiChoo 49 NyumbaNiChoo 96 NyumbaNiChoo 67 ippmedia.com 4 NyumbaNiChoo 22

wsscctz 35 wsscctz 26 MajiSafiGroup 29 jamiiforums.com 2 BBC News Swahili 4

WaterAid Tanzania 19 mrishompoto 14 eatv.tv 4 muungwana.co.tz 1 Pacific Rim Samigprc 1

voiceofbongo 18 Tanfootball 6 East Africa TV 2 nukta.co.tz 1 BeltTV 1

wizara_afyatz 10 agrithamani 6 wsscctz 1 mwanahalisionline.com 1 News 24 1

earadiofm 7 WaterAid Tanzania 4 Maji safi 1 thecitizen.co.tz 1 Kindege TV 1

fredynjeje 6 cloudsfmtz 3 Mrisho Mpoto 1 globalpublishers.co.tz 1

MustaphaBurhani 6 almasmzambele 2 bongo5.com 1

tzDiscovery 4 vwala_viola 2 muhabarishaji.com 1

sanitationtz 4 voiceofbongo 2



Top Influencers By Reach

Top Influencers by Reach

Twitter Instagram Facebook YouTube Web

NyumbaNiChoo 3,868,949 NyumbaNiChoo 2,084,808 NyumbaNiChoo 4,809,684 BBC News Swahili 7,602 ippmedia.com 1,795,462

Maria Sarungi Tsehai 644,200 mrishompoto 844,942 MajiSafiGroup 17,392 News 24 752 thecitizen.co.tz 1,691,518

eastafricatv 569,900 wsscctz 8,709 eatv.tv 2,979 NyumbaNiChoo 190 jamiiforums.com 1,408,282

earadiofm 453,600 ummymwalimu 2,268 East Africa TV 1,514 BeltTV 17 globalpublishers.co.tz 1,290,464

ummymwalimu 336,873 vwala_viola 1,278 wsscctz 323 Pacific Rim Samigprc 2 bongo5.com 949,900

TFF TANZANIA 221,482 innovexdc 723 Maji safi 41 Kindege TV 2 muungwana.co.tz 126,233

abdulazackabdul 97,500 cloudsfmtz 683 Mrisho Mpoto 16 mwanahalisionline.com 109,402

jokateM 76,200 Tanfootball 579 muhabarishaji.com 84,155

wizara_afyatz 71,400 agrithamani 506 nukta.co.tz 42,078

voiceofbongo 50,600 balozi_wa_insta 345



Top Influencers By Sentiment

Top Influencers by Sentiment

Positive Neutral Negative

NyumbaNiChoo 234 bongo5.com 1 swahilitimes 1

wsscctz 62 Daktari wa Wasiwasi 1 voiceofbongo 2

MajiSafiGroup 29 Hashim Rungwe 1

WaterAid Tanzania 23 nukta.co.tz 1

voiceofbongo 18

mrishompoto 14

wizara_afyatz 11

Tanfootball 7

earadiofm 7

fredynjeje 6



Sentiments

❖ Nyumba Ni Choo accumulated 98.9% share of positive online coverage in quarter 2, 2020. This was due to the firm’s close management of 

Clean Hands, Safe Tanzania and Usichukulie Poa Unategemewa Campaigns.
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Language

❖ About 85% of mentions were in Swahili Language while 15% were in English during the quarter.
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Sample of Social Media Snapshots



Sample of Online Snapshots



Annex

To find the data used in this report, kindly click the link below:-
https://drive.google.com/file/d/132g3JMlrwFGn3W76mawu-m3I0R-Zrmva/view?usp=sharing

https://drive.google.com/file/d/132g3JMlrwFGn3W76mawu-m3I0R-Zrmva/view?usp=sharing
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