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Volume & Month on Month Trends

2,341 Mentions

1,127

#NyumbaNiChoo and Tweets by @MarekaMalili
#TumetokaMbali about the
campaigns pushed the #NyumbaNiChoo
frequency coverage in the campaign pushed
month of May 2019 coverage during the month
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Engagement

ENGAGEMENT ENGAGEMENT OVER TIME

Engagement 9K

A +471.3%
Compared to the previous period
1.6K

Jun 2019

B INNOVEX

REACH VS ENGAGEMENT |
Engagement Reach Resuhs
Twitter 14K 36.8M 23K
Forums 0 6.6M 4
Facebook 730 6.2M 5
Blogs yi 1.6M 36
Online News 0 9M.6K 9
Instagram 854 817.4K 3
Magazine 0 50.6K 1
YouTube 0 24 1

C\QI
reelforge | sudngs




Reach

POTENTIAL REACH POTENTIAL REACH OVER TIME

53,008'373 Reach 33M

May 2019 Jun 2019 Jul 2018

B INNOVEX

O Twitter platform continued pushing the largest chunk of the online publicity, mainly due to the Retweet functionality on the platform.

O Twitter’s ease of use allowed for quick content sharing(retweets), liking and commenting/replying.
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Top Influencers- Twitter

Usichukulie Pos 190 —— M 5.5K 12K 6.5
@NyumnbaNiChoo A726.1% A 730.9% A 06 A 8276 A123%
Lubasha Jr 182 _ 10.8M 595K 1.8K
@MarekaMalili 7A1.6K% A1 6K% A1.9% A 579.8%
. the most influential
Jabir 812 3.8M 46K 426 .
‘ e' @baiabiri —— - — —— —— . author during the three
months under review,
” Holy 69 E— 2TM 38.5K 19 despite having fewer
{@yose_hoza A 763.7% 7 271.6% AZT% 1A% 304.3% tweets than
8 MAGIRI 50 — M 403K 328 '
@Kiganyi_ A 525% A 520% A 0.6% A 337.3% K 30%
| G i 40 C 370.9K 9.3K 306 77
{@miss_mshangama
IG @Mchokozi_tz
| & @OleMtetezi 38 [ ] 3.2M 83.4K 598 15.7
lameck Isaya
‘ . @isaya_lameck 31 [ 479 4K 15K 125 39
. MYAHUDI k]| - 251K 8.1K 6 0.2
@Wakusnooz A15K% A1.5K% A13% ArE Eo35%
| | 8m The Change 26 [ 663K 255K 0 0
@franklin_tissa
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Top Influencers- Facebook

OVERVIEW
Maost active author LMost influential author
TV Tanzania ITV Tanzania
g Facebook Facebook
ITV Ta nZ a n Ia WaS the u E SEF:st?sD u ﬂ ?Z?E::agerren:

most prominent author
on both Facebook and
Instagram

TOP INFLUENCERS

q b ITV Tenzania 3 | 6.1M 1M 730 2433

OVERVIEW

Meost active author Most influential author

itvtz vtz
nstagram Instagram
3 Posts 554 Engagement

TOP INFLUENCERS

qQp v 3 I 8174K 272.5K 854 154? INN%VEX -



host active author

habari mitas admin #E.
Online Mews
5 Posts

Maost influential awthor

mitanzania digital
MTANZANIA EBlogs

2 Engagement

hMost active site

"|"|IJIJ"|-;|'.|'-.'ar'|a.-:CI.tI
alummegree Ky B ogs

& Posts
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Top Websites

habari mtaa admin
FHE S R R R R S B s
, habarimtaa.com

fastnews, fastmews.altervista.org

michuzi blog, issamichuziblogspot.com

Muungwana Blog 5, muungwana.coiz

Classic Boy, classicstz100.wordpress.com

Masama Blog, masamablog.com

Udaku Special, udakuspecially.com

Mpekuzi, zamotohabari blogspot.com

@dar24, 2017, dar24.com

Unknown, dodomafmradic.blogspot.com

675.7K

444K

120.6K

337.8K

44.4K




Thematic Areas of Publicity

THEMES -

h?]laiu msanil muubaadﬂ' b

. shule jambo

seeggeita KUWa ‘uwanja cha
micakunakutoka, umwalimu kujenga choonihiyo o

wanamrishoy UM D@ wizara_afyatz wananchikaitaba wizara

kilaasilimia marekamalili;y, 550 njwandio ina
kunawa P2 MOJ2aRDOIA jenerali  S@buni ..
afvamkoani kwanza bali ewamera ® unlceftanzanlaummah"

m"nsyﬂhuduma I"lyl.lm aI"IIC OOUZindUZiganikesh

palemkl.lu nusu

wazee _  jkiwa g maalumu wateja g @ aiSee , . . « o Nchini
matamis K WA tUmMetokambali=hitationjamiici-:

“;;l%?sylﬂ k ati k avyo 0O C h“E"“ O kuhakikisha serikalig,gi

binafsi ViOngozicampaignl( 3m pen imazingiralakini jana

tabia

maji oo kagera kutumiamWakaWatukisaita
zaidimkoa wenginekampeini

hawana marco wako

zako' haliyake

nyingine kee

O The word cloud above is a representation of the topics around which the online publi ™

l%oelforge | suiting Brands. around. INN %V EX .

W The sizes are proportional to the amount of publicity under each topic.



Sentiment Analysis

—

Positive
92%

Neutral
8%

m Neutral mPositive

Total [2,341]
Twitter [2,282]
Blogs [36]
Online News [9]
Facebook [5]
Forums [5]
Instagram [3]

YouTube [1]

0 The whopping 92% Positive share of publicity was largely driven by Nyumba Ni Choo’s own content, and subsequent
replies and retweets which somewhat meant endorsements.
O The mobilization from influencers with informative posts also contributed to the above occurrence; one of the indicators

of the campaign’s success.

(\Ql
reelforge | suingsranas

INNGVEX D



Sample Positive Snapshots

ITV Tanzania
31 July st 11:00- G

)
i

i

Unadhani ni vitu gani ni muhimu kuwepe katika vyoo vya umma ili kukidhi hali ya
usafi? Tuorodheshee hapa chini.
Usichukulie Pea. Nyumba ni Choo

#NyumbaNiChoo
#TumetokaMbali

'i U D @nyumbanichoo

Lubasha Jr /
@ Marekahla |

Follow | ~
;

?

Eti mabaharia, akituma ule ujumbe kwamba
“Nimeanza kuja” uwa unaanza Kufanya Usafi
sehemu gani?

Sebuleni, au Chumbani au Chooni?
#NyumbaNiChoo #TumetokaMbali

1:50 AM - 28 Jul 2019

#NyumbaNiChoo
#TumetokaMbali

'I U G @nyumbanichoo

8€ comments € shares

37 Revees 296 ks {PED A 9 CORRS

Q) o7 11 a7 7 496 |
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itvtz » Follow

itvtz “Tochi ya #NyumbaNichoo wikii
hii inaangazia vyoo vya umma
Umewahi kutumia choo cha umma?
Kipi/vipi kati ya hivi?

a) Stendi za mabasi

b) masoko

¢} Ofisi za serikali

d} Hospitali

e} ‘Beach’ za umma.
@nyumbanichoo

sigfrid.peter Vya Mabanda ya
CCM Manispa ya Iringa Mjini ni
vichafu hasa, vichache hadi
vinashea jinsia. Eneo lina
biashara ya vyakula na watu
wengi hasa, huku ni kuijaribu
huruma ya Mungu.

Qg

347 likes
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Blog Posts Snapshots

http://mtanzania.co.tz/kaya-22540-hazina-vyoo- https://hakipensheni.blogspot.com/2019/07/mkuu-wa-mkoa-wa-mara- https://classicstz100.wordpress.com/2019/07/25
mara/ azindua-kampeni-ya.html /wanaume-wasio-na-vyoo-hawastahili-kujiita-
wanaume-mashine-rc-zambi/

Kaya 22,540 hazina vyoo Mara MKUU WA MKOA WA MARA AZINDUA KAMPENI YA 'NYUMBA
e Ml | NI CHOO' WANAUME WASIO NA VYOO
<~ KEER0 HAWASTAHILI KUJIITA
WANAUME MASHINE - RC
ZAMBI

> VIDEDO (@ JULY 25,2019 & CLASSIC BOY @B LEAVE A COMMENT

P9

Mkuu wa Mkoa wa Lindi, Godfrey Zambi katika kuhakikisha

Shomari Binda -Musoma

KAYA 22,547 mkoani Mara zimebainika hazitumii vyoo na ziko hatarini kupata magonjwa
ya kuambukizi kama kipindupindu.

wananchi mkoani humu wanakuwa na vyoo imara na bora, ame-

Mkuu wa mkoa wa Mara Adam Malima washukia wanaume ambao nyumba zao hazina vyoo kwa
Na Asha Shaban - Mara kusema hawana sifa ya kuitwa wanaume mashine.
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https://classicstz100.wordpress.com/2019/07/25/wanaume-wasio-na-vyoo-hawastahili-kujiita-wanaume-mashine-rc-zambi/

PR METRICS - DEFINITIONS

Thematic Breakdown: The topics around which the conversations and mentions revolved.
Sentiments Analysis: The tone of the message i.e. Positive, Neutral and Negative tones.

Volume & Daily trends: The total number of mentions and their daily distribution throughout the period under

analysis.
Influence: The frequency and amount of exposure of various posts, from various authors and websites/blogs.

Engagement: The shared experience and activities around different mentions and posts, including

Shares(Reposts), Likes, and Comments/Replies.

Reach: The level of exposure to which the mentions and posts were subjected to. This is drawn from the
summation of audience numbers, i.e. the individual authors’ followers, and average number of website visits,

over a period of time.
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